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1. Inter-organizational process integration problems
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Issue title: ICEB 2007 - Proceeding of the 7th International Conference on Electronic Business: "Service Innovation
and Value Creation in Experience Economy"

Issue date: 2007

Publication year: 2007

Pages: 88-95

Language: English
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Document type: Conference article (CA)

Conference name: 7th International Conference on Electronic Business, ICEB 2007

Conference date: December 2, 2007 - December 6, 2007

Conference location: Taipei, Taiwan

Conference code: 95360

Sponsor: AdvenTech; et al.; Information Industry of Taiwan; Ministry of Education of Taiwan; Ministry of Foreign
Affairs of Taiwan; National Science Council of Taiwan

Publisher: CEUR-WS

Abstract: In this paper, we discuss eight high-level problems that show up when partnering companies decide to set
up cross-organizational processes. It is important in practice to be aware of the existence of these problems and to
deal with each of these problems. The problems concern the facts that it is difficult to agree on pre and postconditions
of tasks, that parties need to agree on how to trigger task executions, that investments have to be distributed among
the parties, that service levels should be agreed upon, that partners should preserve the value of the functions that are
executed in the process, that process ownership must be considered at an inter-organizational level and that partners
may change over time.

Number of references: 19

Main heading: Electronics industry

Controlled terms: Electronic commerce

Uncontrolled terms: Cross-organizational - Inter-organizational - Inter-organizational process - Preconditions and
postconditions - Process ownership - Service levels - Task executions
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Computer Applications
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2. E-procurement framework for a successful e-reverse auction
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Source title: Proceedings of the International Conference on Electronic Business (ICEB)
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Publication year: 2007
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Document type: Conference article (CA)

Conference name: 7th International Conference on Electronic Business, ICEB 2007
Conference date: December 2, 2007 - December 6, 2007

Conference location: Taipei, Taiwan
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Conference code: 95360
Sponsor: AdvenTech; et al.; Information Industry of Taiwan; Ministry of Education of Taiwan; Ministry of Foreign
Affairs of Taiwan; National Science Council of Taiwan
Publisher: CEUR-WS
Abstract: This research applies the balanced scorecard concept to measure the success factors of e-procurement
adoption. The survey results show that organization learning is determined by service capability, organization support
policy, good governance intention, and organization readiness factors. The internal process improvement and
employees' satisfaction can be identified by service capability and organization support policy. Trust in e-procurement
online intermediaries has no impacts on the four measures of the balanced scorecard. Employees' satisfaction has
the strongest impact on financial cost improvement but organization support policy has a negative impact on financial
performance improvement.
Number of references: 17
Main heading: Electronic commerce
Controlled terms: Electronics industry - Personnel - Strategic planning - Surveys
Uncontrolled terms: Balanced scorecards - e-Procurement - E-reverse auctions - Financial performance -
Organization learning - Process Improvement - Service capability - Success factors
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Computer Applications
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3. Critical success factors for ERP implementation: A content analysis of empirical findings
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Source title: Proceedings of the International Conference on Electronic Business (ICEB)
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Language: English

ISSN: 16830040

Document type: Conference article (CA)
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Affairs of Taiwan; National Science Council of Taiwan

Publisher: CEUR-WS

Abstract: Enterprise resource planning (ERP) systems are software packages that allow companies to have greater
real time visibility and control over their operations. Through a review of the ERP literature, seven critical success
factors (CSFs) were identified based on the study of Nah and Delgado (2006). Content analysis was then employed
on 16 published articles that reported CSFs for ERP. Correspondingly, this paper aimed to combine various results in
order to determine the CSFs that contribute to success in the implementation of ERP systems. We found that the ERP
CSFs referred to top management support and championship in a majority of articles, while communication was less
mentioned.

Number of references: 38

Main heading: Enterprise resource planning

Controlled terms: Electronic commerce - Electronics industry - Real time systems - Resource allocation
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Uncontrolled terms: Content analysis - Critical success factor - Empirical findings - Enterprise resource planning
systems - ERP implementation - ERP system - Real-time visibility - Top management support
Classification code: 722.4 Digital Computers and Systems
Digital Computers and Systems
- 723.2 Data Processing and Image Processing
Data Processing and Image Processing
- 723.5 Computer Applications
Computer Applications
- 912.2 Management
Management
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4. An exploratory research on online music piracy and consumer behavior

Accession number: 20130716014183
Authors: Shi, Xinping (1); Liao, Ziqgi (1); Hung, Bill Wan Sing (1)
Author affiliation: (1) Hong Kong Baptist University, Hong Kong, Hong Kong
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Source title: Proceedings of the International Conference on Electronic Business (ICEB)
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Issue title: ICEB 2007 - Proceeding of the 7th International Conference on Electronic Business: "Service Innovation
and Value Creation in Experience Economy"
Issue date: 2007
Publication year: 2007
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Language: English
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Document type: Conference article (CA)
Conference name: 7th International Conference on Electronic Business, ICEB 2007
Conference date: December 2, 2007 - December 6, 2007
Conference location: Taipei, Taiwan
Conference code: 95360
Sponsor: AdvenTech; et al.; Information Industry of Taiwan; Ministry of Education of Taiwan; Ministry of Foreign
Affairs of Taiwan; National Science Council of Taiwan
Publisher: CEUR-WS
Abstract: This paper explores consumer behaviour associated with the possibility of online music piracy. A research
model has been systematically developed to examine a humber of variables in relation to consumer attitudes towards
online music piracy. The model has also been tested using empirical data collected from individual consumers. The
results show that music content, Internet skill, convenience and potential penalty are major factors of individual
attitudes towards online music piracy. In addition, these factors together with subjective norms have significant impacts
on individual intentions to obtain music products through unjustified online channels. The findings have practical
implications for managing online digital music products and services.
Number of references: 8
Main heading: Consumer behavior
Controlled terms: Computer crime - Crime - Electronic commerce - Electronics industry
Uncontrolled terms: Attitudes and intentions - Consumer attitudes - Exploratory research - Online channels -
Online music - Piracy - Products and services - Research models
Classification code: 723.5 Computer Applications
Computer Applications
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5. A synthetical approach for blog recommendation mechanism: Trust, social relation, and
semantic analysis
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Source title: Proceedings of the International Conference on Electronic Business (ICEB)
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Language: English
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Affairs of Taiwan; National Science Council of Taiwan
Publisher: CEUR-WS
Abstract: Weblog is a good paradigm of online social network which constitutes web-based regularly updated journals
with reverse chronological sequences of dated entries, usually with blogrolls on the sidebars, allowing bloggers link to
favorite site which they are frequently visited. In this study we propose an elaborate blog recommendation mechanism
that combines trust model, social relation and semantic analysis and illustrate how it can be applied to a prestigious
online blogging system - Wretch in Taiwan. By preliminary results of experimental study, we found some implications
and empirically prove some theories in domain of social networking, and the example reveals that the proposed
recommendation mechanism is quite feasible and promising.
Number of references: 17
Main heading: Blogs
Controlled terms: Backpropagation - Electronic commerce - Electronics industry - Iridium - Security of data -
Semantics - Social networking (online)
Uncontrolled terms: Back propagation neural networks - Blogospheres - Chronological sequences - On-line social
networks - Recommendation mechanism - Semantic analysis - Social relations - Trust modeling
Classification code: 547.1 Precious Metals
Precious Metals
- 723 Computer Software, Data Handling and Applications
Computer Software, Data Handling and Applications
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6. See: Extending service engineering methodology for achieving experience innovation
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Conference date: December 2, 2007 - December 6, 2007

Conference location: Taipei, Taiwan
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Affairs of Taiwan; National Science Council of Taiwan

Publisher: CEUR-WS

Abstract: This study is concerned with improving the Service Engineering methodology for experience-oriented
service systems. It critiques the Service Engineering methodology based on the motivating example of automotive
navigation service system design, and it describes the Service Experience Engineering (SEE) methodology, which
extends Service Engineering by making three improvements, namely the use of formal models of experiences,
service-experience requirement analysis, and the simulation of service experiences. The example presented here
demonstrates that SEE can help capture context-wide service-experience requirements and translate them into
functional requirements. This study further indicates that a methodology for engineering service experiences is possible
and promising.

Number of references: 24

Main heading: Electronics industry
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Requirement analysis - Service design - Service engineering - Service experience
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7. Is alignment discussion: A classification framework
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Abstract: Information system (IS) alignment has been one of the most important topics recognized by management
since the last decade. However, it is a complex concept. Although some classification frameworks and guidelines have
been suggested, they are only useful to understand the nature of alignment constructs and the types of relationships
between them. None of them classifies the ways of discussing alignment results which are the final outcomes of an
alignment assessment that describe the extent and appropriateness of various constructs to one another. This paper
suggests a framework to help understand how alignment results can be discussed, which includes four perspectives.
It is expected that the framework can help not only readers understand IS alignment research, but also IS researchers
initiate appropriate alignment research projects. Several future research projects based on this framework are also
revealed.

Number of references: 59
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8. Creating successful travel guide services innovation through wireless technology
adoption: The tam perspective
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Language: English
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Document type: Conference article (CA)
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Abstract: This paper's research starts at consumer experience, examining 'relative advantage' effects of new
technologies and business models. By stimulating experienced economy development as well as construct novel
business models for the recreational industry, this paper's research targeted the Taipei populace in the survey process,
being as the city is the global leader in WLAN accessibility, possessing the largest scope of WI-FI network. Extensive
analysis of the 240 returned surveys affirms the level of acceptance to mobile guide services. Surveyed Taipei citizens
showed positive response to vital factors such as operating convenience, usage security, and cost. Evaluation of
such feedback indicates directions for business models, guiding to increase service usage willingness. Research
pinpointed significant attributes, such as saved-costs in information storage, improved time/location convenience,
secure transmission mechanisms, and reliable privacy-rights policies.
Number of references: 24
Main heading: Mobile commerce
Controlled terms: Electronics industry - Surveys - Wi-Fi - Wireless local area networks (WLAN)
Uncontrolled terms: Business models - Mobile travel guide services - Privacy rights - Secure transmission -
Technology acceptance model - Tourism services - Wi Fi networks - Wireless technologies
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9. The influence of advertising to the purchase intention of mobile phone in Taiwan

Accession number: 20130716014209
Authors: Linn, Kyaw Phyo (1); Chen, Jeng-Chung (1); Ross, William H. (2)
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Author affiliation: (1) National Cheng Kung University, Taiwan; (2) University of Wisconsin, La Croose, United States
Corresponding author: Linn, K.P.(me@mykpl.com)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB 2007 - Proceeding of the 7th International Conference on Electronic Business: "Service Innovation
and Value Creation in Experience Economy"
Issue date: 2007
Publication year: 2007
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Language: English
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Document type: Conference article (CA)
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Publisher: CEUR-WS
Abstract: Consumer purchase intention is one of the key factors affecting companies advertising strategy. Advertising
is a pervasive influence in our daily lives. It is urged that, to enhance communication and persuasion, marketers should
seek a cognitive, affective, brand attitude or behavioral response through the exposure of advertisement. This paper
is to study how ways of advertising influence on the purchase intention of Taiwan University students. Each person
couldhave different reasons and motifs (preference) in choosing brand of mobile phones. Therefore, it is interesting to
explore the influence of advertising to the purchase intention of Taiwan university students. Three questions are asked,;
How Taiwan university students react to the advertising? What factors influence the purchase intention of Taiwan
university students? And what are the students' reactions to brand attitude?
Number of references: 41
Main heading: Purchasing
Controlled terms: Cellular telephones - Cellular telephones - Consumer behavior - Electronic commerce -
Electronics industry - Marketing - Sales - Students
Uncontrolled terms: Advertising strategy - Behavioral response - Brand - Consumer purchase - Daily lives -
Purchase intention - University students
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Abstract: This research examined the information needs of small and medium tourism enterprise (SMTE) customers
sampled from two popular island destinations in the Indian Ocean. It also identified their motivations and inhibitions in
using the Internet. A study of the website navigation behavior showed that the appeal mix and multimedia mix features
were accessed more than the offering mix features. The association between the tourism products bought online
and the purchase motivations was mapped using correspondence analysis. The online buyers of "accommodation”
and "attractions" were motivated by transactional objectives while the "access" and auxiliary product buyers by
informational uses.
Number of references: 22
Main heading: Websites
Controlled terms: Electronic commerce - Electronics industry - Motivation - Sales - Tourism
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inhibitions - Tourist information needs
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11. Does non-innovative technology explain the "IT productivity paradox"?

Accession number: 20130716014234

Authors: Hung, Chia-Sheng (1)

Author affiliation: (1) Kunshang University, Taiwan

Corresponding author: Hung, C.-S.(eco0303@gmail.com)

Source title: Proceedings of the International Conference on Electronic Business (ICEB)

Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)

Issue title: ICEB 2007 - Proceeding of the 7th International Conference on Electronic Business: "Service Innovation
and Value Creation in Experience Economy"

Issue date: 2007

Publication year: 2007

Pages: 506-512

Language: English

ISSN: 16830040

Document type: Conference article (CA)

Conference name: 7th International Conference on Electronic Business, ICEB 2007

Conference date: December 2, 2007 - December 6, 2007

Conference location: Taipei, Taiwan

Conference code: 95360

Sponsor: AdvenTech; et al.; Information Industry of Taiwan; Ministry of Education of Taiwan; Ministry of Foreign
Affairs of Taiwan; National Science Council of Taiwan

Publisher: CEUR-WS

Abstract: Contrary to theoretical arguments that suggest a positive association between investment in IT and
improved financial performance, some empirical evidences suggested that no statistical association between IT
spending and financial performance. This phenomenon is known as the "IT productivity paradox" Dos Santos et al.
[21] argued that non-innovative technologies are not likely to improve a firm's market value or financial performance.
Automatic teller machines (ATMs) are one of the well-known and non-innovative representatives of IT investment. By
examining the relationship between ATMs investment and financial measures, we find that ATMs investments improve
financial performance and lower cost rates, but no consistent conclusion on the measures of growth. Contrary to Dos
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Santos et al. [21] which argued that non-innovative technologies are not likely to improve a firm's market value or
financial performance. The empirical results show that the phenomenon of "IT productivity paradox" does not come out
in this case. The non-innovative technologies do not always result in productivity paradox.

Number of references: 40
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12. Applying particle swarm optimization to solve portfolio selection problems
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Abstract: Particle swarm optimization (PSO), introduced by Kennedy and Eberhart in 1995, is a social population-
based search algorithm and is generally similar to the evolutionary computation techniques that have been successfully
applied to solve various hard optimization problems. The standard Markowitz mean-variance approach to portfolio
selection involves tracing out an efficient frontier, a continuous curve illustrating the tradeoff between return and risk. In
this paper we applied the particle swarm approach to find an efficient frontier associated with the classical and general
(unconstrained and constrained) mean-variance portfolio selection problem. The OR library data sets were tested in
our paper and computational results showed that the PSO found better solutions when compared to genetic algorithm
(GA), simulated annealing(SA), and tabu search(TS).
Number of references: 12
Main heading: Particle swarm optimization (PSO)
Controlled terms: Electronic commerce - Electronics industry - Genetic algorithms - Simulated annealing - Tabu
search
Uncontrolled terms: Computational results - Efficient frontier - Evolutionary computation techniques - Mean-
variance approach - Mean-variance portfolios - Optimization problems - Portfolio selection - Portfolio selection
problems
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13. A proposed model for the investigation of imitation behavior on ERP adoption
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Abstract: In the proposed project, we will investigate the imitation effect on technology adoption using Enterprise
Resource Planning (ERP) systems as an example. This approach will offer a completely new perspective on IT
adoption as a less rational behavior, even for critical ERP investment at the organizational level. Along with this
investigation of the imitation-adoption relationship, our research will evaluate the moderating effect of experience
on imitation behavior. We believe that imitation behavior will be strongest when an organization is considering ERP
for initial adoption. However, when an organization has accumulated "experience" of ERP over time, its adoption of
subsequent ERP modules will probably follow a more rational decision process, as explained by traditional adoption
theories.
Number of references: 49
Main heading: Enterprise resource planning
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14. A taxonomy of consumer resale behavior in consumer-to-consumer (C2C) e-commerce:
An exploratory study in Taiwan
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Abstract: This article draws on a phenomenological study of consumer resale behavior in consumer-to-consumer
(C2C) e-commerce. We developed a taxonomy to describe consumer online resale behavior using the dimensions
of "planned" or "unplanned resell" and "used" or "unused products” in order to examine the relationship between
consumers' reselling and purchasing behavior. We named the four consumer resale types as 1) resale of extra
purchase, 2) resale after temporary ownership, 3) unintentional resale, and 4) disposition. Further, we implemented
consumer interviews to empirically examine our taxonomy. Three major implications are derived. Firstly, consumer
resale behavior influences consumers' purchasing decisions. Secondly, consumer unsatisfied resale experience would
damage brand image and decrease consumers' willingness to repurchase. Finally, the motivations and behavior of
consumer resale behavior are multidimensional.
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Main heading: Consumer behavior
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Abstract: Customer loyalty concept has received much attention from both academics and practitioners in different
industry. Banking industry is also not excluded and because it has a highly interaction with the customers, getting
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familiar with this concept would be very important and helpful for managers in defining strategies. According to the
previous researches, there are many factors, which influence the customer loyalty. This article tries to define the
service quality factor and its influence on the customer loyalty. In order to do this a survey was conducted among
bank customers and after analyzing the answers, the results shows that service quality factor can be divided in to two
separate factors which are named tangible quality and intangible quality, and both have direct influence on customer.
Number of references: 33

Main heading: Service industry
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Sales
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Abstract: When formulating their business strategies, companies are influenced by both the internal and external
environments. Strategic alignment has been studied extensively for more that two decades, most research has focused
are on the strategic alignment between business strategy and information systems[9][21][24]. Few works have studied
the relationship between business strategies and IS alignment from the perspective of different levels of management.
This study uses questionnaires and interviews to analyze the perspectives of thirty-three managers from different
departments. The findings show that the higher an executive's level, the greater the alignment perceived between the
company's businesses and IS strategies.
Number of references: 33
Main heading: Information management
Controlled terms: Electronic commerce - Electronics industry - Hierarchical systems - Human resource
management - Information systems - Information use - Strategic planning - Surveys
Uncontrolled terms: Business strategy - External environments - Hierarchical management - Information systems
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Abstract: Business Process Reengineering (BPR) is defined as the fundamental rethinking and radical redesign of
business processes. Implementing an Enterprise Resource Planning (ERP) system involves reengineering the existing
business processes to accommodate the best practices adopted by these software packages. It is also suggested that
an awareness of cultural differences, both at organizational and national levels, is critical to ERP success. This paper
reports on a study of BPR through ERP implementation in two Chinese medium sized manufacturing organizations.
The selected organizations are the same size and have implemented the same type of ERP systems to reengineer
their business processes. One of the companies is a state-owned company and the other is a private organization.
The findings suggest that business processes can only reflect technical aspect from socio-technical view. Other two
subsystems, human system (eg, culture, motivation, communication, willingness to change) and management system
are equally important to contribute to overall organizational performance.
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18. The role of process knowledge in a business process improvement methodology
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Abstract: The newly established holistic approach to BPM (Business Process Management) has led to increased
recognition of the knowledge and experience people develop, use and share while modelling, executing and improving
their business processes. However, this knowledge perspective is often neglected by the current BP improvement
methodologies. Our empirical research confirms that business process improvement is, in fact, a complex, knowledge-
intensive, collaborative process that consists of a set of coordinated, contextualised knowledge management
processes. This paper describes the results of our on-going research project that, among other things, aims to
investigate the role of individual and collective process knowledge developed and used in a business process
improvement methodology deployed in a real-life, complex organization.
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Abstract: With the trend of service innovation and experience economy, innovative services with mass customization
is the right way to shift into the Experience Economy. Nowadays, E-Learning services development is limited and
digital learning material inadequate is one of the most important issues in this area. By taking rapid instruction
prototyping into consideration and implementing the modular architecture that offer mass customization services and
rapid, then the E-Learning in terms of Experience Economy will realize rapidly. This study proposes an innovative
service concept with efficiently offering reusable learning assets for accelerating learning material development.

The innovative approach of E-Learning instruction generation services is illustrated and the conceptual model of
proposed service framework is outlined. The major findings of this study are: E-Learning instruction generation model
for effectively utilizing course contents in Web 2.0 website; conceptual model for dynamic componentization of learning
assets. Finally, discussion direction for further research is proposed.
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Abstract: Information goods pricing is an essential and emerging topic in the era of information economy. Myriad
researchers have devoted considerable attention to developing and testing methods of information goods pricing.
Nevertheless, in addition; there are still certain shortcomings as the challenges to be overcome. This study
encompasses several unexplored concepts that have attracted research attention in other disciplines lately, such
as collaborative prototyping, prospect theory, ERG theory, and maintenance from design, economic, psychological,
and software engineering respectively. This study proposes a novel conceptual framework for information goods
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pricing and investigates the impact of three advantages: (1) provides collaborative process that could generate several
prototypes via trial and error in pricing process, (2) deliberates the belief of consumer and producer by maximizing
utility and profit, and (3) offers an appropriate service bundle by interacting with consumer and discovering the actual
needs.
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Main heading: Costs
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frameworks - ERG theory - Information economy - Information goods - Trial and error
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Abstract: Social networking related services (SNS) become increasingly popular communication and interaction
mediums over internet. As most of the SNS are free, the providers generate revenues from advertising and other
extension services. This paper investigates the advertising strategy and the strategic of compatibility and co-opetition
between two social networking related services. Utilizing game theoretic model, we show that the providers will benefit
from both service and business integration, however, the users are always worse when SNS services are compatibly
connected. The users will always gain from the quality (features) competition, however, brand competition may hurt the
customers as more disturbing ads will be exerted. In general, business integration will result in a higher diversity if ads
exerted in two IM services.
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Abstract: Value creation is one of the most important issues in formulating e-business strategies. Value is a construct
that is hard to define and even harder to model and understand. This paper provides a framework of theoretical
analysis that helps the scholars to think about the concept of value creation in the new digital economy. Researchers
and practitioners are struggling to identify factors that contribute in creating e-business value. This paper also
evaluates these factors with a focus on value creation from adopting e-business in the firms. The presented evaluation
is mined from the literatures and from our own experience in e-business strategies. The paper provides a theoretical
survey for exploring the common ground between factors that create such a value. The introduced survey covers
perspectives, definition, sources and drivers of e-business value creation.
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Abstract: Organizations have invested substantial amount of financial resources in information technology (IT)
over the last few decades. However, there is still a lack of understanding of the impact of IT investment evaluation
processes and practices in these organizations. This study extends the Limits-to-Value model to examine the
relationship between the levels of IT maturity and the adoption of IT investment evaluation and benefits realization
methodologies as well as their effects on B2BEC benefits. The study has found that IT maturity has a direct positive
relationship with the adoption of these evaluation methodologies. A number of issues and problems have also emerged
from the analysis of the data collected. These findings will assist organizations in making better evaluation of B2BEC/IT
investment.
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Abstract: Randomized data distortion is a popular method used to mask the data for preserving the privacy. But the
appropriateness of this method was questioned because of its possibility of disclosing original data. In this paper,
the chaos system, with its unique characteristics of sensitivity on initial condition and unpredictability, is advocated
to distort the original data with sensitive information for privacy preserving k-means clustering. The chaotic distortion
procedure is proposed and three performance metrics specifically for k-means clustering are developed. We use
a large scale experiment (with 4 real world data sets and corresponding reproduced 40 data sets) to evaluate its
performance. Our study shows that the proposed approach is effective; it not only can protect individual privacy but
also maintain original information of cluster centers.
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Abstract: Thanks to tremendous growth of e-commerce and the advancement of Internet infrastructure, the online
shopping medium has become a staple in many world economies. The present study examines how the consumer's
product knowledge and Internet experience affect the level of uncertainty and perceived risk. Potential dimensions
of product knowledge and Internet experience are developed and examined. Their effects on uncertainty and risk
perception are proposed. An add-on model linking product knowledge, Internet experience, uncertainty, risk, trust, and
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purchase intention is developed. The add-on model is incorporated into an existing model of online shopping process
(NetShop). The revised overall model suggests how online shopping intention can be affected by the level of product
knowledge and Internet experience, via their effects on uncertainty and perceived risk, as well as the three original
factors, interactivity, transaction, and fulfillment.
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Abstract: The services in the virtual environment or electronic services contain a wide spectrum of operations starting
from pure sales via internet to the pure services - free or as the part of service agreement. Electronics services are
relatively new kind of activities from theoretical and practical point of view. In that context arise a question what
methods should be applied in estimation of public electronic services' quality and what dimensions should be treated
as critical. The theoretical framework for public services assessment was developed taking into consideration such
theoretical models as SERVQUAL and SERVPERF. The empirical survey was carried out evaluating 3 public services
quality in Lithuania. The survey allowed determining users are more tend to give priority to clearness easiness of use,
quality of information and technical quality.
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Abstract: Electronic Commerce as a way of conducting business transactions electronically has shown great
operational and strategic benefits. Developed countries have actively embraced the concept of e-Commerce and have
made it an integral part of business activities. Despite its ability to bridge economic and digital gap between developing
and developed countries, developing countries are still slow in e-Commerce adoption. Currently, there is still a lack
of e-Commerce adoption research in developing countries to fully assess the relevance of e-Commerce in these
unique environments. This study aims to shed light into the e-Commerce adoption process in China, by assessing the
e-Commerce use by the grocery industry. The uniqueness of China in various aspects including cultural, economic
and political, poses different challenges and requires different strategies to encourage widespread adoption of e-
Commerce.
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Abstract: This paper empirically explores the attributes associated with Internet-based e-media using the survey data
collected from the consumers in Hong Kong. It has been found that perceived convenience, user-friendly interface,
contents, efficiency and image significantly influence perceived usefulness of Internet-based e-media. In addition, self-
efficacy and design characteristics are positively associated with perceived ease of use of Internet-based e-media.
Moreover, these attributes together with subjective norms considerably explain consumer attitudes and intentions to
use Internet-based e-media. The findings have practically useful implications for managing Internet-based e-media and
developing new media in different contexts.
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Abstract: Services industries are diverse, and range from the full service-only dimension through to services that
support a product. In almost all cases the service involves capturing, or engaging with, the customer. A Service Value
Networks (SVNs) approach offers a new way to engage with the customer. This approach moves the existing business
models into the near-real-time customer tracking environment. This paper discusses complex doorways (elucidated by
a SVNs approach) through which competitive new business approaches may be better understood, and developed,
in line with customer drift, and/or customer changes in sentiment. The customer decision-making process to engage
in a transaction process with the business, and the specific business-customer encounter pathways that ensue,
contribute to the final customer engagement decision. The "bricks" (off-line physical) business and to "clicks" (on-line
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virtual) business both fit within the SVNs approach. This approach may be applied to tertiary institutions and student
monitoring.
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- Student monitoring - Tertiary institutions - Transaction process
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Abstract: Acquiring new customers and retaining loyal customers have been two important tasks for retailers. One
critical issue to retain loyal customers is to know the customers well so that the retailers can provide the right products,
do the right promotions and maintain customers from switching away to competitors, i.e. churn. In this study, we
investigated the partial churners' behaviors by (1) identifying key churn predictors, (2) establishing a churn prediction
procedure, and (3) applying classification techniques to detect the possible partial churners. Further, the performance
of each classification technique was examined and evaluated. We adapted and modified a two-year period customer
and transaction data from a retailer to verify our proposed approach. Discussion and managerial implications are
provided at the end.
Main heading: Classification (of information)
Controlled terms: Electronic commerce - Electronics industry - Forecasting - Sales
Uncontrolled terms: Churn predictions - Classification technique - Critical issues - Data classification -
Managerial implications - Partial churner - Retailing - Transaction data
Classification code: 716.1 Information Theory and Signal Processing
Information Theory and Signal Processing
- 723.5 Computer Applications
Computer Applications
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

Content provided by Engineering Village. Copyright 2021 Page 24 of 70


http://www.engineeringvillage.com

L]
G) www.engineeringvillage.com

31. E-business service semantic classification and retrieval

Accession number: 20130716014199
Authors: Segev, Aviv (1); Toch, Eran (2)
Author affiliation: (1) National Chengchi University, Taiwan; (2) Technion - Israel Institute of Technology, Israel
Corresponding author: Segev, A.(asegev@nccu.edu.tw)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB 2007 - Proceeding of the 7th International Conference on Electronic Business: "Service Innovation
and Value Creation in Experience Economy"
Issue date: 2007
Publication year: 2007
Pages: 277-289
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 7th International Conference on Electronic Business, ICEB 2007
Conference date: December 2, 2007 - December 6, 2007
Conference location: Taipei, Taiwan
Conference code: 95360
Sponsor: AdvenTech; et al.; Information Industry of Taiwan; Ministry of Education of Taiwan; Ministry of Foreign
Affairs of Taiwan; National Science Council of Taiwan
Publisher: CEUR-WS
Abstract: In this work we provide an initial analysis of e-husinees service classification and retrieval. We present a
process of associating e-business services with ontologies and show how the process can be similarly used for e-
business service retrieval. The semantic understanding of business services may provide added value through the
creation of new compositions of sendees. We analyze two common methods for text processing, TF/IDF and context
analysis. We also compare the use of service description as a means for free text retrieval of categorized WSDL
description of web service. Our initial results indicate that context analysis is more useful than TF/IDF and that free
textual descriptions can be used for retrieval of categorized WSDL description using similar processes.
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Abstract: An integrated content and learning management system (LMSs) which has the characteristic of being
ubiquitous is the most essential component of U-Learning. However, most modern learning management systems
have different architectures, which makes it's difficult to integrate the numerous learning resources, and reusability
is hard to achieve. Otherwise, most learning resources read on mobile platforms are still restricted to electric books
or digital learning materials. So, it's not easy to manage the learning progress and immediately information providing
or interactions between learners and instructors are impossible. A research is proposed in this paper to develop a
SCORM compliant blended U-Learning LMS system, which emphasizes the content compilation, content packaging
and the implement of SCORM run-time environment to have learning materials being reusable and interoperable.
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Abstract: This paper presents a summary of a doctoral dissertation investigating the application of customer
relationship management (CRM) theory to the online context. The major finding of this study was to confirm that the
central proposition of CRM theory is supported in the online context-that is, while the operational context influences
the extent to which effective service enhances the relationships between a firm and its customers, and their resulting
perceptions of customer loyalty; there is general support for a mediating relationship in which effective service will
enhance the quality of the relationship between a firm and its customer, and increase loyalty perceptions from the
customer. The study has also revealed that the service delivery channel has a significant and differential affect on the
central proposition and the interactions of the key relationship marketing constructs. Perceptions of financial risk were
not observed to significantly affect either service quality or relationship quality perceptions.
Number of references: 20
Main heading: Public relations
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Abstract: Recent research has called for a need to infuse social presence into e-commerce websites, suggesting that
a website low in social presence will be difficult to satisfy consumers' social needs (for interacting with other humans)
when they are shopping online. This study finds that web interface elements of socially rich text and picture and virtual
community, which provide means for personal interaction, lead to higher perception of social presence. Results,
however, also show that social presence per se is not significant in predicting online purchase intention. Even so, e-
vendors may also benefit from offering high level of personal interaction through their web interface as those three
website features have influential impacts on trust and perceived value, two predicators of online purchase intention
found in this study.
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Abstract: Electronic commerce has become one of the essential characteristics in the Internet era. In recent year,
many of the studies suggest characteristics of website (1) evoke feelings for hedonic and (2) confirm or negate beliefs
of utilitarian type of consumers. Although an attitude toward website has been formed through cognitive and hedonic
processes, these factors could strengthen or weaken the intention of purchase at the last minutes. The objective of
this paper is to synthesize the existing literature to conducting the survey to discover how the difference perception of
risk avoider and risk taker shopper whether existed or not in term of these two type of motivation and attitude toward
website.
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Abstract: We explore multi-channel decision-making experiences, especially in m-commerce and e-commerce.
232 e-mail messages sent by participants in two experiments are analyzed using Critical Incident Technique (CIT).
Our findings suggest that decision-making in m-commerce is perceived as stressful and not necessarily a positive
experience. We also find that participants in m-commerce hold their prior experiences in e-commerce as points
of reference to which they compare their current or subsequent decision-making experiences. Cost Theory and
Expectation-Confirmation Theory provide possible explanations for the findings. We identify and categorize factors that
influence decision-making (shaping positive and/or negative decision-making experiences) and identify unique and
channel-specific factors.
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Abstract: This paper sets forth a quantitative model, indicating how a set of measures to assess co-creation
experience quality of service providers and customers (E-QUAL) in a service process. Inspired by ecological
mutualistic evolution and evolutionary fitness, both partnership and adaptability for service participants in service
exchange resemble the relationship of mutualism for species in symbiotic ecosystem. However, the three criteria
(PR, ED, and UR) and interactive fitness (IF) are used to test the partnership and estimate the adaptability for
assessing user co-creation experience quality within the collaborative service with value co-production. In this article
we demonstrate a service system that uses the E-QUAL to evaluate value co-creation experience quality. From the
perspective of practice, the measurable model, on the other hand, facilitates an interaction-based self-service system
to meet (semi-)automated value co-production.
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Abstract: Collaborative communication has properties different from face to face communication. For instance team
can generate ideas, manage information that are beyond the skills of any single team member. In this paper we
examine factors that can influence collaborative communication in virtual teams. To study this we used a survey
method across various organizations in China. We collected data to get responses from managers and experts
engaged in collaborative efforts for product design developments in virtual environments. We conducted factor analysis
and used the mean value of factors to test our hypothesis. We found that in the Chinese context, the significant
factors were: constructs of team collaboration; information technology support and training; clear descriptions of team
objectives and of tasks to be accomplished. Our results show that collaborative communication in collaborative virtual
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team environment is guided both by the global competition as well as indigenous and institutional pressures. Managers
view decision making as a business issue in a globally competitive environment.
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Abstract: This paper reports the research findings from the initial phase of a research project for success factors
of Web application development. From the initial sample data we collected, multiple regression analyses show that
among the 100 independent variables, the following six factors significantly affect the success of Web application
development: (1) computing infrastructure effectiveness, (2) end users' feedback about functionality, (3) creative
brief or concept creation as a development phase, (4) operations and business process design as a development
phase, (5) activity diagram as a development tool, and (6) political reasons. A preliminary path analysis indicates
the following significant chain relationships: (1) "computing infrastructure effectiveness" affects "success of Web
application development" via the moderator variable of "Web modeling language as a methodology", (2) "end users'
feedback about functionality” influences "success" via "creative brief or concept creation as a development phase" and
"operations and business process design as a development phase", and (3) "political reasons" determines "success"
via "Web modeling language as a methodology" and "activity diagram as a development tool".
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Abstract: With the advancement of networking and mobile devices, more and more mobile business processes are
automated and supported using the technologies. Mobile businesses processes are naturally exposed to uncertainty
and dynamic changes that require distributed coordination. In large business organizations, the complexity of the
processes also makes central control difficult due to the large number of variables to consider and mobile workers
involved. To this end, this paper presents a flexible coordination mechanism for mobile workforce where multiple
task assignment models are used together to adapt to dynamic changes and achieve efficiency. The overall system
is flexible in that the assignment models are easily added because they are constructed as components, and the
switch between assignment models are easy using manual or automated transition between the models. An example
application of the model is presented using a real telecommunication organization in Europe where field workers install
and repair telecommunication networks for customers.
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Abstract: Information stored in online communities consist not only knowledge contents, but also the information of
knowledge providers and searchers' connective relationships, and network structures. Online Communities provide
effective platforms for interaction and play pivotal roles in making provision for the basis of analysis as all the ask-
response paired relationships are automatically recorded. This paper demonstrates how to apply social network
analysis to analyze the interaction data for generating the "role information" of the knowledge searchers and providers.
Integrating concepts of uncertainty in knowledge searching and sociometric used in social network analysis, we
develop a mechanism for role matching in knowledge search for each questions posed. Roles identified in this
approach including central, network entrepreneur (e.g. spanning structural holes), neighboring mediate (e.g. knowledge
gate keeper), and resource competitor (e.g. structural equivalent players). The result is demonstrated and visualized in
a web-based community platform and tested in a real-world programmer forum-based community.
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Abstract: WebTrust service uses an approach similar to financial statements attestation to provide assurance services
to web hosts. Prior research generally supports CPAs' qualifications and abilities in offering such services, but rarely
explains the limited success of this endeavor. Based on a conceptual model, this study evaluates the demand side
of web assurance services. Research questionnaires were used to gather information from consumers and business
firms in Taiwan via the Internet. Our results show that consumers have fundamental understanding of web assurance
seals and recognize the importance of web assurance services. However, only a portion of consumers are willing to
pay additional costs for the assurance provided by web seals. In addition, CPAs have advantages in credibility and
objectivity over other web assurance providers, and are more suitable in providing privacy assurance. An expectation
gap exits, however, between consumers and web assurance providers. When offering such services, a provider may
face the potential risk of lawsuit and should address the issue properly. The above results have implications for the
WebTrust service providers in realigning their strategies in the web assurance market.
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Abstract: Businesses have become increasingly complex over the past few decades. Every aspect of business
operation and service requires the use of information technology (IT), and many enterprises are showing a growing
interest in service oriented architecture (SOA). Because they recognize the competitive advantage that can be
achieved by linking all phases of the business operations and deliver business services to customers. However, the
adoption of SOA in organizations and the configuration of IT in direct support of their business are a very complex
process. This paper provides a broad discussion on the building of service oriented architecture from value proposition
and service orientation principle point of view. A SOA model will provide the technology underpinnings for working
with services that are value business activities. This will transform IT into building blocks and services that are easy to
assemble and configure or reconfigure. In today's changing business environment, the SOA provide a viable solution
for enterprises to keep moving forward to the next level of business operations.
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Abstract: We develop semantic peer network aiming at knowledge sharing and business matching for the domain
of advertisement and public relations. We top up a knowledge-based layer upon the peer to peer network to make it
knowledge base peer. The knowledge base consists of ontology for the application domain and domain instances.
We develop user services for resource sharing and business matching based on the knowledge-based layer. A trust
management mechanism is built into the knowledge-based layer for making trustable resource sharing and business
match making. Also we develop an RDF-based streaming mechanism for automatically pushing newly matched
information to appropriate nodes. We made experiment to test the performance of search for the prototype system.
The result shows that the addition of knowledge-based layer upon the peer-to-peer network would not result in the
decrease of performance. We also investigate future work after the prototype research.
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45. Intelligent agent for call center: Using data mining techniques and olap for automatic
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Abstract: This study proposes a system for an automatic question analysis and answering using data mining
techniques and OLAP. By applying information extraction techniques, relevant information is taken out from of the
Internet connection questions provided by users. By using data mining, user profiles and their questions on the Internet
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usage are used as input for the system. Two steps clustering by SOM and K-Means algorithms are used to segment
user data on their characteristics which obtained from user profile. Then output from clustering and question extraction
are used for OLAP (Online Analytical Processing) to analyze the cause of the Internet usage problems. After internet
usage questions have been asked to the systems, the answers for solving the Internet connections for cases are
replied interactively. Results from this study reveal that it is practical to develop an automatic question answering
system. The proposed automatic system had been tested with sample questions from the Internet Service Provider,
Call Center in Thailand. Precision of the automatic system is about 70% which is good. This study offers useful
information regarding the areas of data mining for Call Center or Customer Relationship Management Center.
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Main heading: Data mining
Controlled terms: Electronic commerce - Electronics industry - K-means clustering - Public relations
Uncontrolled terms: Automatic question answering - Customer relationship management - Information extraction
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Abstract: There are many countries which suffer from high increase rate of old people population over the world.
The steep increase in elderly has caused many changes and challenges, and one of the most serious and biggest
challenges is caring issues. It became hard for the aged care receivers to receive caring from human caregivers, and
also difficult for caregivers to take care of the aged well due to many reasons. Thus, it is time to find alternatives which
can support or help caregivers' caring activities. The research focuses on exploring caregivers' intention which want to
use ICT as supporter or helper of their caring. Moreover, it reveals more specific needs under different circumstances,
and common values which caregivers want to receive from ICT caring services. The findings shows there are enough
needs for ICT as helper or supporter for caring in the market and exploration of more specific needs and common
values provides useful guideline for the ICT service providers.
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Abstract: The knowledge map describes who has what knowledge (tacit), where the knowledge collected, and
helps to learn the jobs and expertise in organization. In many organizations there is a lack of directions to manage
knowledge and knowledge map. Data classification is one technique using in knowledge mapping. This paper
proposes an approach for knowledge mapping of experts in organization by comparing the performances of four
classification algorithms. The classification proposed in this paper in the domain of energy expert. We measured
prediction performances by comparing algorithms with four classification algorithms: two types of decision trees (ID3,
C4.5) and two rule-based (OneR and Prism). These four algorithms are measured their effectiveness with K-fold cross-
validation method on their classification correctness. The results show that C4.5 algorithm is the best one in decision
tree, and Prism is the best one in rule-based. Among the four algorithms, C4.5 is the best performance in classification
for knowledge mapping. Future research and implication are also suggested.
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Abstract: A leading Australian automotive manufacturing company has introduced an internet-enabled electronic data
interchange (EDI) system recently that links the company with its small suppliers. In this paper, we use a scientific
case study approach to examine the internet-enabled EDI implementation experience of the automotive company, and
explain its implementation process by referring to a theoretical model known as the 10S Motivation Model (IMM) which
we have developed based on the notion of 'organizational motivation' for IOS adoption[16]. The case study findings
highlight the key role of organisational motivation as a determinant of IOS implementation process undertaken by the
company. This finding is useful to e-business practitioners because it provides them with a means of assessing 10S
implementation related activities, and for researchers, because it provides a theoretical framework for understanding
the role of motivation in the activities conducted when implementing a system.
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Abstract: The concepts of continuous auditing are now more than two decades old, many researchers have issued
differ continuous audit system model for applying over internet technology. A continuous audit is an assurance
service where the time between the occurrence of events underlying a particular subject matter and the issuance of
an auditor's opinion on the fairness of a client's representation of the subject matter is eliminated. The auditor offer
restricted views provided by the continuous audit web services (CAWS) routines on a fee basis to analysts, investors,
financial institutions, and other parties interested in obtaining continuous audit (CA) of business performance or other
audit objects of interest. In our study proposed not only discuss with how to ensure the integrity and effectiveness of
the entire data collection system but also implement the XML web services to enterprise applied for correctness and
usefulness well-known the CAWS model. The CAWS design and demonstrate an implementation of continuous audit
with the internal auditor data verify for compliance CA domain. The demonstrated CAWS model uses data retrieval
layer, data analysis layer and data presentation layer over the internet to continuously monitor by the audit department.
The article concludes with suggestion for future research and our implemented experiences.
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Abstract: In the new B2B e-commerce arena, applications such as auctions and data exchange are growing rapidly.
However, Web content is currently designed for human consumption rather than computer manipulation. This limits
the possibility of Web automation. Fortunately, the new development of the Semantic Web that allows Web pages to
provide information not only in terms of their content, but also in terms of the properties of that content, can be used
for automation. Electronic tendering systems are among the successfully commercial systems that can tremendously
benefit from the availability of Semantic Web. This study proposes an e-tendering system that uses the Semantic Web
to investigate the automatic negotiation process. The system is built in a P2P environment to simulate a two-player
negotiation. It is found that the ontology of semantic information can be used to locate qualified suppliers and precede
negotiation. The bargaining power of each party is then determined by the relative magnitude of the negotiators'
respective costs of haggling and the utility that varies with the degree of risk preference. Our experiments showed that
applying automatic negotiation strategies to e-tendering system in semantic web can reflect the risk preference of the
participants.
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Abstract: Ubiquitous e-service is one of the most recent links in the chain of evolution that has characterized the
different eras of the internetworking environment. In order to leap the trust barrier for the user to embracing these
ubiquitous e-services, we propose an Autonomous Trust Model for exploring collective wisdom in the ubiquitous
environment (hereafter termed "U-ATM") as an instance of ASEM. ASEM (Ambient e-Service Embracing Model)
addresses the core elements (of relevance to the integrated concern of trust, reputation and privacy) required for
assuring such desired features as convenience, safety, fairness and collaboration for mobile users when they engage
with ambient e-services. The U-ATM highlights the distributed peer-to-peer interactions under an ad-hoc network
composition. It especially accommodates the dynamic short-lived identity characteristics and lightweight computational
capacity of mobile devices. The U-ATM we have developed is based on the ZigBee architecture as a collaborative
application in the upper layer of the ubiquitous environment. U-ATM design concepts are elaborated and evaluated.
A simulation is conducted. Simulation outcomes for trust decision quality enhancement show significant improvement
over traditional designs. U-ATM makes it possible for users to collaborate with the nearby user groups for establishing
a reliable and trustworthy interaction environment. It also facilitates and empowers the potential benefits of various
ubiquitous e-service applications.
Number of references: 2
Main heading: Internet protocols
Controlled terms: Ad hoc networks - Electronic commerce - Electronics industry - Mobile telecommunication
systems - Peer to peer networks - Security of data
Uncontrolled terms: Collaborative application - Computational capacity - E- services - Interaction environment -
Peer-to-peer interaction - Proximal collective wisdom - Trust - Ubiquitous environments
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Abstract: Information and Communication Technology (ICT) service industry, especially the mobile service market,
has been one of the core growth engines for Korean economy during the last decades. However, ICT service market
is currently experiencing severe stagnation mainly due to the saturation in customer expenditure. Until recently, a
technology intensive approach has been playing a critical role in terms of ICT service development in Korea. However,
limitations in this technology based method have been exposed with respect to locating and addressing dynamic and
in-depth user needs and demands. Various ICT services have been introduced into the market in accordance with the
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technology intensive approach; however, there is only the mere presence of success in fulfilling user satisfaction. Thus,
nowadays, a user value-driven approach is widely gaining attention as a substitute or/and complement to conventional
methods. In fact, user value-driven approach is not a brand new idea; it has been broadly practiced in many none-
ICT relevant fields, however, as for ICT industry, user-driven approach is still in early stage of the adoption. Therefore,
the major research question of this study is to explore user's hidden needs and demands and consider appropriate
methods to apply them into ICT service developments.
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Abstract: Mobile commerce is flourishing today due to the advance of the mobile technology. Many conventional
marketing activities are moving their ways to the mobile environment. Efficient marketing instruments such as the
paper coupons and the electronic coupons are also evolving into the mobile coupons. In comparison with conventional
coupons, mobile coupons are personalized and suitable for peer to peer delivery. Coupons are commonly issued
by the merchants, used by the interested customers, and discarded by the uninterested receivers. Raising the
redemption rate of the coupon will increase the sales of the promoted items. The raise can be accomplished by
forwarding coupons from uninterested receivers to potentially interested customers. The ease-of-use exchange
mechanism in mobile devices pushes the delivery in the peer to peer environment. Moreover, the characteristic of
personalization inspires trust into mobile coupons. Thus, adding the incentives of coupon forwarding, such as a
reward bonus, may activate the movement of stationary coupons and eventually increase the redemption rate of
mobile coupons. Nevertheless, the incentives adding may bring the threats of alterations and forgery; if the adding
mechanism is improperly made. Additionally, complicated security means are hindered by the limitations of storage
space, computation power, and communication bandwidth of mobile devices. Therefore, we propose a scheme that
uses digital signatures for verifying the incentive-added coupons and design a hash chain to detect possible forgery.
The proposed scheme may increase the use of peer to peer mobile coupons without sacrificing the security.
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Abstract: As the wireless communication and mobile phone market develop rapidly, telecommunication dealers
provide diverse mobile value-added services for consumers to choose from. However, which mobile value-added
services are those consumers need have become a worthy issue for discussion. In this empirical study, cluster
analyses and analytic hierarchy processes are used to investigate and understand the need for cognition in the young
users (20-29 years old). The selected subjects' preferences for services, like mobile communication service, mobile
entertainment service, mobile information service and mobile transaction service are evaluated. By surveying the
subjects' need for recognition, cluster analysis can further be used to cluster diverse mobile value-added services.
Furthermore, by means of the Analytic Hierarchy Process (AHP), services that subjects pay more attention to can
be sifted out for the further development of service functions. The results of analysis indicate that the mobile value-
added services young users pay most attention to are: wireless emergency services in the communications category,
mobile mapping in the information category, mobile taxi services in the communication category, contact list in the
communication category and short messaging service in the communications category.
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Abstract: Communication technology has been recognized to play an important role in boosting organization's
competitiveness and viability by facilitating efficient communication and information sharing. Lately, many organizations
began to actively adopt the self-developed Enterprise Instant Messenger (EIM) as a common organizational
communication medium after experiencing security problem with public messengers like MSN. Its utilization and
tangible benefits of EIM, however, vary. There's an urgent need to understand how each organization embraces EIM
and to empirically evaluate whether active use of EIM can result in a better communication, eventually leading into
better business productivity. In this research we try to investigate those antecedents which may have affected the
high use of EIM and a better decision making efficiency. Theoretical justification of research variables and causal
relationships of our research model are mainly based on Technology Acceptance Model (TAM), media selection
theory, and social influence model. Through a survey data analysis of 171 EIM users, it was found that perceived
usefulness, social influence, the externally-orientated organizational culture had a significant effect on the high use of
EIM. In addition, the use of EIM was found to have a significant effect on the efficiency in the decision-making process.
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Abstract: Web services have been developed in recent years as a fundamental technique for the new generation of
B2B or EAI applications. For their getting more available that imposes a new vision of service-oriented computing, the
software industry has shifted its attention on software from developing a product as required to delivering a service on
demand. In order to gain the many benefits from such a service-oriented model of software, several critical issues need
to be addressed in a service-oriented environment such as differentiation of services with multiple attributes, dynamic
selection and provision of services in a supply chain style, and commitment of services with prescribed rules. From the
perspective of management, these issues are concerned within a process of negotiating desired services in a service-
oriented environment. In this paper, we propose an object-oriented model that specifies such a negotiation process
with explicit constructs addressing these critical issues. The model contains an architecture diagram that describes
required components and their interactions for fulfilling the negotiation process, as well as a class/sequence diagram
that specifies in detail what class objects these components have in order to collaboratively support all required
behaviors occurred within the negotiation process.
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Abstract: Since the advantage of low production cost is not existing any more for companies based in Taiwan due
to the global manufacturing approach, how to reduce the production costs effectively is a critical issue for most of the
manufactures. In the mean time, the communication of research and design, human resource management, customer
support service, and daily operations across the international boundary also become important in order to achieve
the goal of making the accurate daily support, create good quality products and providing products more quickly for
customers. At the same time, companies usually grow up by merging other companies to quickly catch up the speed of
innovation and production. How to integrate information & culture quickly between each other also needs to be studied.
The purpose of this research is to make a suitable workflow development that can fit company culture requirement
and handles daily demands and lead into manufactory & sub-company rapidly for Taiwanese electronic industry. The
developed workflow fits the needs of WFMC which specify the requirements of process definition tools, workflow client
applications, invoked applications, other WFMS enactment service and administration & monitoring tools. By using the
workflow control, the case company efficiently reduces the inventory level, production cost up to 10% within one year
testing period.
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Abstract: Recent developments in the quality of e-learning tools now made it a possible to integrate such technology
into teaching programs to provide added value to the learning experience. This paper describes the experiences of
Victoria University in adopting e-learning technologies to complement the teaching of SAP's ABAP programming
language to students in Singapore. Computer programming still remains an important part of most Information
Systems courses. The involvement of SAP relates to Victoria University integrating Enterprise Resource Planning
(ERP) systems into their curricula and research programs through a strategic alliance with SAP. The SAP technical
infrastructure facilitates the development of courses using Internet and e-learning technology. To assist with the
delivery of offshore ERP education an ERP e-Learning model has been developed that integrates synchronous and
asynchronous content. Asynchronous e-learning does not involve the presence of a teacher. Typically the learning
content is located on a web server that students can access using the Internet. Synchronous e-learning requires the
learner and teacher to be present in the event at the same time. It is a real-time, instructor-led online learning event
in which all participants are available at the same time and can communicate directly with each other. Recently a pilot
was conducted using a synchronous e-learning tool to deliver several programming classes to students in Singapore.
A successful evaluation of the pilot was conducted and it is planned to integrate web technology and synchronous e-
learning sessions in a more permanent way to offshore courses.
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Abstract: Measuring innovation outputs has been accomplished mainly through the relationship between innovation
management and product design and development, especially for patenting. Today, companies are facing increased
turbulence and complexity in the business environment, such as globalization, digitalization and mobilization. To meet
these challenges, both the popular and the academic press are advising companies to focus their attention toward
innovation in order to create and sustain competitive advantage. A firm's performance depends on how much its
managers can mobilize the knowledge resources of individuals and teams in its value chain and how well they can
turn these resources into activities that lead to value creation in hyper-competitive markets. Knowledge management
literature reveals the increasing importance of innovation in those high-tech manufacturing firms, in which knowledge
turns into the main source of competitive advantage. Innovation in high-tech firms is progressively turning into a
systematic process, especially for determined high-tech industries such as electronic products. The study aims to
develop an integrated model of innovation value chain (IVC), the model integrates knowledge management and
innovation management in high-tech Industries from a knowledge-based theory perspective and integrates IVC to
reach value creation and then to achieve sustainable competitive advantage. IVC is a thinking tool which can be used
to define those enterprises involved in innovation activities such as product development. Each link in the chain needs
to add value to innovation. IVC helps think through the often-complex relationships in product development and look for
improvements in relationships (with suppliers, customers, partners and competitors) and partnerships. The integrated
model inputs from knowledge-based competition (Globalization, digitalization and mobilization) to integrate IVC to
reach value creation (employees', suppliers', partners' customers' and competitors' value) and then to achieve the
outcome: sustainable competitive advantage. The importance of the proposed model was theoretically discussed for
practitioners and future researchers. The integrated IVC model can act as a list of items for high-tech Industries to
address when adopting innovation value chain. This helps to ensure that the essential issues and approaches are
covered during implementation. For academics, it provides a common language for them to discuss and study the
approaches crucial for the success of innovation value chain in high-tech Industries.
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Main heading: Electronics industry
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systems - Knowledge management - Product design - Product development - Sustainable development
Uncontrolled terms: Competitive advantage - Complex relationships - High tech industry - Knowledge based
- Knowledge management literature - Product design and development - Sustainable competitive advantages -
Value chains
Classification code: 723.4.1 Expert Systems
Expert Systems

- 723.5 Computer Applications

Content provided by Engineering Village. Copyright 2021 Page 49 of 70


http://www.engineeringvillage.com

L]
E) www.engineeringvillage.com

Computer Applications

- 911.2 Industrial Economics
Industrial Economics

- 912.2 Management
Management

- 913.1 Production Engineering
Production Engineering

- 913.6 Product Development; Concurrent Engineering
Product Development; Concurrent Engineering
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

60. Considering the cultural issues of web design in implementing web-based e-commerce
for international customers

Accession number: 20130716021991
Authors: Kang, Kyeong S. (1)
Author affiliation: (1) Faculty of Information Technology, University of Technology Sydney, Broadway, NSW 2007,
Australia
Corresponding author: Kang, K.S.(kyeong@it.uts.edu.au)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: 5th International Conference on Electronic Business: Enhancing Logistics and Supply Chain Competence
Through e-Business, ICEB 2005
Issue date: 2005
Publication year: 2005
Pages: 323-327
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 5th International Conference on Electronic Business, ICEB 2005
Conference date: December 5, 2005 - December 9, 2005
Conference location: Hong Kong, Hong kong
Conference code: 95358
Sponsor: Chin. Univ. Hong Kong, Li Fung Inst. Supply Chain Manage./Logist.
Publisher: CEUR-WS
Abstract: The web design for international e-commerce sites is becoming an increasingly important issue. This paper
addresses issues about cultural differences in web design and designers' views. The summary of research work
includes understanding of designers' attitudes and approaches in designing web sites for different countries. Some
suggestions about important aspect of localized design are made from case studies conducted during this research.
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Abstract: The proceedings contain 77 papers. The topics discussed include: mobile technology and culture change:
a redefining view of time and space; perspectives from different levels of management teams on business and
information systems strategies alignment ? a case of alpha networks inc; a sliding-window approach to mining maximal
large item sets for large databases; a synthetical approach for blog recommendation mechanism trust, social relation,
and semantic analysis; applying data classification techniques for churn prediction in retailing; applying particle
swarm optimization to solve portfolio selection problems; comparison of classification algorithm performances in
knowledge mapping for organization experts; intelligent agent for call center: using data mining techniques and OLAP
for automatic answering Internet usage problems; and customer relationship management: examining the central
proposition in the online context.
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Abstract: The primary aim of this paper is to analyze user's adoption of mobile data services under various
circumstances. The data for this paper has been obtained from the Worldwide Mobile Data Services (MDS) Survey
(Sharma et al, 2014). This research paper also characterizes devices, usually identified as smart phones. Smart
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phones are sophisticated tools (devices), which can be used for I/O (input/output), processing, storage and for
broadband connectivity. The features and functionality of these devices range widely, facilitating browsing the internet
as well as applications that utilize authentication, location detection and multitasking. Such features that MDS provides
us have become an inexorable part of our lives. These devices offer us so much that all forms of work and leisure
activities that are routine in our day-to-day deeds progressively depend more on them. As a result, the providers of
MDS[14] nowadays offer a superfluity of both products and services, which empower patrons to perform a range of
work and leisure tasks that are correlated with commercial transactions, networking and communication, information
access and content downloading (Garbacz and Thompson, 2007). This is an integral part of the era of ubiquity.
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Controlled terms: Digital storage - Electronic commerce - Electronics industry - Information systems -
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Abstract: A revised gravity model has been adopted in the thesis to measure the changes of bilateral trade costs of
China and other 28 countries during 1gg272007.The results are as follows: China's trade costs take on a declining
trendand the bilateral trade costs between China and developed countries is lower than that of developing countries.
As the trade costs between China and major trading partners take on a declining trend, which even has room for
further decline, the major policy significances in this thesis are that China shall continue to excavate the way to reduce
the trade costs in order tofurther enhance the export competitiveness.
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Abstract: The Ministry of Food, Agriculture, Forestry and Fisheries (MIFAFF) in Korea has made an abundant
effort to develop agricultural/rural informatization since the 1990's. Initially, it focused on the development of three
different types of infrastructure to bridge the gap between rural and urban areas: household personal computer (PC)
penetration, Internet use, and broadband Internet connection accessibility. The 81% of broadband accessibility in
2002 increased to 100% in rural areas in 2007. In addition, from 1998 to 2002, a total of 241,356 farmers took diverse
education programs provided by MIFAFF. As a big effort from MIFAFF, Food and Agro-product e-commerce of
Farmers has also increased continuously; as of 2009, its transaction is estimated as 1.89 billion USD. Many projects on
u-Farm have been launched for future intelligent farming. However, MIFAFF are now facing new challenges.
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Abstract: Introduction In the modern society, mHealth is an increasingly popular concept, which refers to the use

of mobile technology to improve health outcomes and healthcare services at a low cost (Martin, 2012). According

to Pew Research Center, in 2015, nearly two-thirds of American adults are now smartphone owners. One-fifth of
smartphone owners utilize mobile apps to track or manage health (Fox and Duggan 2012). With the advance of
science and technology, the growing number of applications are developed for self-managed health project. A wide
variety of innovative functions are built to help people control diet or sport plan. Those applications provide all sorts
of functions or graphical interfaces to assist users record data and keep tracking on their daily report. Currently, low
proportion of health-care applications are designed for particular chronic disease group, such as hypertension, type
2 diabetes, coronary heart disease, stroke, osteoarthritis, respiratory problems and so forth. In medical industry,
chronically ill patients often need more rigorous and long-term health control than ordinary people. In the United State,
more than one-third of adults are obese and childhood obesity has become an increasing trend (Ogden, Carroll et
al. 2015). The most common chronic disease related to obesity is "diabetes". In 2012, 29.1 million people or 9.3% of
the U.S. population have diabetes and 27.8% of people with diabetes are undiagnosed (National Diabetes Statistics
Report, 2014). As a consequence, our research is going to realize the performance of self-managed application on
specific chronic disease - diabetes. According to the best diabetes applications of 2016 from 'healthline' website,

we can roughly categorize those applications' main functions into four types. Data collection Basically, all diabetes
applications provide data collection function as foundation. These types of applications pay more attention on how to
analyze user data and how to present it more friendly through gorgeous graphics or spreadsheets. Diabetic patient
social group These kinds of applications designed for diabetic patient to form social groups with a view to sharing
information and exchanging useful experience with each other. It focuses more on social effects. Directions for diet
and sport Some of diabetes applications give professional suggestion on patients' recipe and provide suitable exercise
guideline for diabetic patients to learn and keep updating the newest information. Device-oriented Users are able to
purchase device such as blood glucose meter and download related application. Device-oriented diabetic managed
applications help patient track record more precisely. However, motivated effects of application for chronically ill
patients in compliance with exercise plan according to doctors' instruction are more crucial than general public.
Currently, less application has devoted to strengthen motivated effects so as to help diabetic patients achieve better
performance on self-control plan. There have been several researches refer to the relationship between personality
and performance. Discussions that concern personality as a valid predictor of job performance have flourished ever
since Barrick and Mount (1991) conducted a substantial meta-analysis on the same topic. Few researches has
studied the impact of personality on health managed performance. The Myers-Briggs Type Indicator or MBTI (Briggs-
Myers & Briggs, 1985) is a popular and widely used personality analysis instrument. Accordingly, the objective of the
research is to take MBTI test as basis to analyze personality and evaluate motivated effects on self-managed plan
through mobile application. During the design process, the research utilizes design science research methodology
described by Peffers (Peffers et al. 2007) to construct a mobile application. Design science is of importance in a
discipline oriented to the creation of successful artifacts. In 2015, Apple Inc. has introduced ResearchKit open source
framework which allows researchers and developers to create powerful apps for medical research. The ResearchKit
framework offers a variety of customizable modules that include a survey engine, visual consent flow, and active tasks.
Thus, we are able to better design our iOS mobile application via ResearchKit framework. Specifically, the research
objective is to examine completion rate which stands for the performance of motivated effects based on different
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notified messages pushed to people with various personality types, different frequency of motivational messages and
feedback impact on individuals. Furthermore, we can develop strategies to improve the effectiveness of exercising
motivation applications. Related Work In order to investigate effects of different messages on users with different
personalities, the research refers to psychological theory describes by C.G. Jung (Jung et al., 1957). The essence of
the theory is that much seemingly random variation in the behavior is actually quite orderly and consistent, due to basic
differences in how people perceive and judge. To make the theory of psychological types understandable and useful,
the Myers-Briggs Type Indicator (MBTI) instrument (Myers and McCaulley 1988) is one of the most widely adapted
instrument. The Myers-Briggs Type Indicator (MBT]I) is an introspective self-report questionnaire. It is a useful tool to
indicate psychological preferences in how people make decisions. The test results can be used as the basis of further
analysis. The whole results of MBTI test includes eight characteristics and sixteen kinds of personality types. MBTI
assesses personality types by considering a person's preferences on four pairs of psychological types: Extraversion
and Introversion (E, 1) assess attitudes people use to direct their energy. Sensing and Intuition (S, N) refer to two ways
of gathering information and understanding situations. Thinking and Feeling (T, F) are two ways in which to organize
and structure information and come to a conclusion. Finally, Judging and Perceiving (J, P) describes how you like to
live your outer life. For the sake of narrowing our analysis down, the research takes MBTI test to classified users into
two types. We only collect data and distinguish users from selected two types of all result Categories-Thinking and
Feeling. Adapting MBTI, we investigate how we can motivate people to exercise using messages designed based on
their personality types. As a starting point, we focus on thinking or feeling preferences, as this dimension determine
how people make decisions, which is the most relevant to our context. People with thinking (T) personality type prefer
applying analytical and logical principles to make objective decisions, following clear and consistent principles. People
with feeling (F) personality type may opt to make decisions by reference to their own and others' values, put more
weight on personal concerns and the people involved. Based on these two types, we give specific message to each
participant. In line with the theory and empirical evidence, we hypothesis that messages that are logical, making
suggestions based on facts and scientific evidence are more effective in motivating thinking type person. While to
motivate feeling type person, emotional messages that promote positive values (such as persistence, optimistic,
etc) and provide emotional support (such as encouragement, inspiration, acknowledgment, etc) are more effective.
Our aim is to verify that users will motivated by messages which meet users' personalities. Research Approach The
design science research methodology is presented by Peffer(Peffers et al. 2007). There are six stages during the
design process including problem identification and motivation, objective of a solution, design and development,
demonstration, evaluation and communication. At the design stage, we focus on how message effect differed between
participants with different personalities. Building on the design science theory, we developed an iOS application
using ResearchKit. ResearchKit is an open source framework introduced by Apple in 2015. For medical research,
ResearchKit framework enables our iOS app to become a powerful tool. Developers can use a variety of customizable
modules such as informed consent, surveys and active tasks to build useful medical application. The benefits of using
ResearchKit are: Low cost for large-scale data collection. Any iPhone user anywhere in the world can opt-in for the
research by downloading the research application in an Apple store. Requires minimal programming expertise for
application development. ResearchKit is composed of pre-constructed modules that make developing an application
a much more efficient and easier task. Three basic modules include informed consents, surveys, and active tasks.
Enables longitudinal tracking of participants. ResearchKit enables researchers to easily "follow" the participants with
the application installed in participants' mobile phones. Provides real-time tracking and feedback. With the mobile
application, researchers can track real time status of the participants and give feedback or suggest adjustments based
on participants' performances. Collects many types of data. With the capability of iPhones, researchers can collect
many types of data that were not possible to collect in the past, such as participants’ location and movement. The
purpose of the application is to help participants schedule personal exercise plan and make sure that they are indeed
abide by the plans. We develop the application as a design artifact according to design science guideline described
by Hevner (Henver et al., 2004). Within the search process during design, the instantiation we created to improve
adherence is the solution to our research objective.
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- Fruits - Function evaluation - iOS (operating system) - Medical applications - mHealth - Mobile computing -
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Abstract: With 50 million metric tons of e-waste disposed worldwide each year, e-waste recycling has become an
increasingly important issue globally. The U.S. alone generated a total of 3.01 million tons of e-waste in 2007, of which
only 13.6% was recycled. Improper disposal of e-waste poses an immediate and prominent threat to environmental
and public health. Many electronic vendors have initiated either the Expended Producer Responsibility or the Producer
Stewardship and launched manufacturer-sponsored recycling programs. Many of these programs, however, are in
trouble because of the fee generated for recycling, thereby blocking the road for effective actions. In this paper, we
propose a third party recycler model as an alternative solution to e-waste recycling. The third party recycler works

as the intermediary between consumers (source of e-waste) and electronic vendors (recipient of recycled items) to
recycle disposed electronics properly. The proposed information system is composed of five modules and supports
the business operations and functionalities of the third party recycler. We hope the third party recycler structure will be
adopted globally in the near future.
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Abstract: As mobile communication technology continues to penetrate the global society, it becomes imperative for
the research community to understand such extraordinary phenomenon, particularly in relation to the social context
that largely shapes the innovation process. Primarily derived from fads/fashions and institutional theory, this study thus
sets out to contribute social understanding to the existing body of knowledge. Factor and reliability analyses from 143
questionnaires revealed three distinctive components that were subsequently labeled as social coercion, normalization,
and imitation, respectively. These emerging factors were consistent with conceptual definition and could thus serve as
a valuable instrument for future studies.
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Abstract: This paper explores consumer trust in Internet-based airline reservations using the data collected from
individual consumers in Hong Kong. The empirical analysis shows that such attributes as perceived usefulness,
ease of use, reputation, privacy, security and responsibility significantly influence consumer attitudes towards online
airline reservation services. In addition, consumer attitudes are related to integrity, benevolence and ability, which in
turn affect consumer trusting intentions to use online airline reservations. The research results in practically useful
implications for improving Internet-based airline reservation services.

Number of references: 5

Main heading: Electronics industry

Controlled terms: Electronic commerce - Internet - Reservation systems

Uncontrolled terms: Consumer attitudes - Consumers - Ease-of-use - Empirical analysis - Internet based -
Perceived usefulness - Research results - Service management

Classification code: 723 Computer Software, Data Handling and Applications

Computer Software, Data Handling and Applications

Compendex references: YES

Database: Compendex

Content provided by Engineering Village. Copyright 2021 Page 58 of 70


http://www.engineeringvillage.com

L]
E) www.engineeringvillage.com

Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

70. A new framework for analyzing internet business model: Cases of China

Accession number: 20130716014159
Authors: Gao, Ping (1)
Author affiliation: (1) University of Manchester, United Kingdom
Corresponding author: Gao, P.(ping.gao@mancherster.ac.uk)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB 2007 - Proceeding of the 7th International Conference on Electronic Business: "Service Innovation
and Value Creation in Experience Economy"
Issue date: 2007
Publication year: 2007
Pages: 1-11
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 7th International Conference on Electronic Business, ICEB 2007
Conference date: December 2, 2007 - December 6, 2007
Conference location: Taipei, Taiwan
Conference code: 95360
Sponsor: AdvenTech; et al.; Information Industry of Taiwan; Ministry of Education of Taiwan; Ministry of Foreign
Affairs of Taiwan; National Science Council of Taiwan
Publisher: CEUR-WS
Abstract: In the recent decades, we have witnessed the growth of information technology (IT) diffusion which has led
to digital convergence. This new trend of technology development brings together the telecommunications operators
and entertainment media to provide new kinds of business opportunities. However, the research of emerging business
models is limited. Knowledge about environmental and technological mechanisms in the adoption of new business
models is especially lacking. This paper investigates two cases in the entertainment industry in China - MyShow and
Super Girl - initiated in 2004. A new framework for analyzing business model has been proposed based on current
research.
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Abstract: Differentiation strategy has been considered critical for securing a competitive advantage. However, not
all firms can create competitive advantages through differentiation. In this paper, we draw on a Taiwanese hotel,
restaurant, and TV program provider to show why differentiation strategy fails. On the basis of these three cases, three
failed differentiation strategies are proposed and a framework for implementing a differentiation strategy is provided.
Finally, we present the discussion and conclusions for the theory and practice of differentiation strategy.
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Abstract: Many firms are apt to provide services through multiple channels recently. The trend of multichannel
environments is expected to strengthen further as the use of Internet continues to grow and new technologies make
available an increasing number of virtual channels of service delivery. Service quality research in traditional services
and, more recently, in e-services tends to take a single-channel perspective. This article argues that a multichannel
setting provides a broader conceptualization of service quality, and builds on existing research in e-services and
extends the relationship quality measurement in marketing.

Number of references: 36

Main heading: Service industry

Controlled terms: Electronic commerce - Electronics industry - Quality of service

Uncontrolled terms: Multi-channel environment - Multi-channel services - Multi-channel setting - Multichannel -
Multiple channels - Relationship qualities - Service Quality - Traditional services

Content provided by Engineering Village. Copyright 2021 Page 60 of 70


http://www.engineeringvillage.com

L]
E) www.engineeringvillage.com

Classification code: 723.5 Computer Applications
Computer Applications

Compendex references: YES

Database: Compendex

Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

73. Mobile technology and culture change: A redefining view of time and space
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Abstract: The fast development of mobile technology in recent years has penetrated the global business world.
Empirical studies, however, are substantially lagging behind this exponential technology expansion. This study
thus seeks to provide a refreshing understanding of organizational changes enabled by mobile technology. More
specifically, based on an interpretive approach, my study analyzes how mobile technology redefines the notions of
time and space in the organization's routines and structures and how such redefining changes in turn subtly transform
organizational culture. Valuable practical implications and future research directions are thus suggested.
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Abstract: Although the open-source software (oss) adoption is highly discussed in public, the same topic has not
drawn much intention in research. This work is closing the gap by presenting a detailed analysis of open-source
software adoption. We construct a new model to explain the adoption of oss within this paper. Therefore, we do a
meta-analysis of established oss migration studies and identify the factors which are influencing the decision to adopt
0ss in companies. To evaluate this model we perform a case study. The statistical results of this study are also used to
classify and compare the influencing factors and the case study's participants.
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Abstract: Virtual teams have been brought the need for organizations to improve the performance of virtual teams.
Among these key issues to be successful, social dimensions have been catching researchers and mangers' attentions.
Hence, this study derives a preliminary social relationship model from Powell et al's (2004) virtual team framework
and conduct an experiment to validate it by SEM. The results reveal: (1) Communication has a positive impact on
relationship building; (2) Relationship building has a positive impact on cohesion; (3) Relationship building has a
positive impact on trust; (4) cohesion and trust have positive impacts on performance.
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Abstract: People often enmesh the Internet auction frauds which damage the benefits of Internet market and threaten
transactions security. This research applies social network analysis and data mining to extract characteristic features
from two random collected transaction datasets of Yahoo auction site. One dataset is used to construct prediction
model and another is treated as validation. The average accuracy ratio of proposed model is at least 90%. The
findings are: (1) the abnormal accounts involve circular transaction; (2) fraud accounts can accumulate higher positive
reputations in very short time from its circular transaction and rarely play key nodes in transaction network.
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Abstract: An automatic multiple-document summarization system for producing frequently asked questions (FAQ)
of a topical forum can save forum Webmasters a great deal of time in theory. This work will address summary
composition issue of a previous work by proposing a structured presentation based on a four-part pattern of traditional
Chinese articles. The result of the experiment shows that the enhanced system with both domain-terminology corpus
methods produced a significantly better summary presentation than the original system. Recall rate and precision rate
performance indices and user evaluations are also presented and discussed to show their practical implications.
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Abstract: This paper reviews and synthesizes cognitive learning theory literature with potential applications to e-
customization research and practice and highlights parallel work in online and offline marketing as well as information
technology. A framework that provides a comparison of various learning theories with potential applications to e-
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customization is presented. Major theories suggest heterogeneity among individuals with regards to cognitive learning
styles and strategies. Findings also propose a positive effect of the congruency between consumer learning styles
(strategies) and online message format (content) on communication efficiency, recall, attitude, and decision making. A
synthesis review with potential research and managerial applications is furnished.
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Abstract: This study uses the pharmacy industry to demonstrate the applicability of a service value networks
(SVNSs) structural equation modeling (SEM) approach as new method to investigate services industries. The author's
theoretically developed front-end business SVNs approach to customer engagement is modelled using observed
business, customer and environmentally related variables. The business and the customer engage via multiple
significant interaction pathways, which combine to deliver the net business-customer encounter outcome. This SVN
SEM approach sheds new light on the complexities in delivering a business-customer exchange, and offers the
manager an alignment tool that targets customer satisfaction, customer servicing and customer perceived value. This
SVN SEM approach offers a more complex and engaging approach to that of customer relationship management
(CRM).
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Abstract: Although there are ample of studies dealing with retail internet banking, very few studies have investigated
corporate internet banking. The objective of the current research is to study the determinants of the intention to
continue use online banking of the existing corporate customers. This study collected data from 154 customers of an
international bank to test a model developed from the DeLone and McLean's IS success model. The results show that
system quality contributes most to the perception of overall quality of the corporate e-banking service as well as the
impact on the future use intention. Other factors that are found to be important are human service quality, information
quality, and accuracy and security of the system.
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Abstract: The current global network infrastructure of the e-business has brought the information security systems to
a new frontier. A detrimental destruction to an organization's information system can be done electronically through
the Internet without the time restriction and from everywhere in the universe. Therefore, the security of protecting the
information resources has become an essential management issue in any organization. This research attempts to
determine how organizations are currently viewing the objectives of their information security systems and describing
their relative success with the use of the available counter measurements against the traditional thieves and electronic
crimes through a survey questionnaire.
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Abstract: The objective of this paper is to examine the issue of Internet banking adoption from the perspective of the
security information provided by banks on their Web-sites. Security policies provided on the Internet by eight Australian
banks were examined and analyzed. Results show that apart from preventive measures, banks hardly disclose any
information regarding other aspects of security such as detection. Apart from stating the security measures adopted by
banks, most Web-sites have an extensive discussion of banks' expectation of users' roles in security maintenance. It is

Content provided by Engineering Village. Copyright 2021 Page 67 of 70


http://www.engineeringvillage.com

L]
E) www.engineeringvillage.com

also interesting to note that while all eight banks expect users to use anti-virus software and firewalls, only two banks

indicate they use virus scanning tools.
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Abstract: In this paper, we propose a Sliding-Window approach, the SWMax algorithm, which could provide good
performance for both mining maximal itemsets and incremental mining. Our SWMax algorithm is a two-passes
partition-based approach. For incremental mining, if an itemset with size equal to 1 is not large in the original database,
it could not be found in the updated database based on the SWF algorithm. Our SWMax algorithm will support
incremental mining correctly. From our simulation, the results show that our SWMax algorithm could generate fewer
number of candidates and needs less time than the SWF algorithm.
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Abstract: Developing Ubiquitous Network Societies (UNS) has been a subject of investigation in last decade. Several
policy and technological projects have been proposed and implemented at global level to promote ubiquitous network.
This paper focuses on China's preparation towards UNS by analyzing and evaluating the prerequisite technological
developments that enable the construction of UNS. The objective of this paper is to identify the notable features of
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Abstract: Prior investigations commented that almost no country is completely ready to bridge digital divide due
to the absence of the balance between strategizing, coordination and action. In the e-government sector, the links
among strategic objectives, action plans, and performance measures related to strategies for reducing digital divides
had been constantly overlooked. This paper aims at adopting and combining the concepts of strategy map and the
balanced scorecard to fill up the absences. A generic model of digital divide strategy maps is presented and the steps
of developing strategy maps are illustrated in detail as well.
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